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ABSTRACT

In the era of economic globalization and rapid advancements in Internet technology, e-commerce is
emerging as the dominant force reshaping international trade landscapes. While China's international trade
growth has experienced a notable slowdown in recent years, the rise of cross-border digital commerce has
signified a transformative shift. Since its inception in 2011, cross-border digital commerce in China has
gained significant momentum, with Shenzhen emerging as a pioneering city in this domain. By 2013,
Shenzhen had established itself as a leader in e-commerce exports, and by 2017, it began to excel in imports
as well. The city boasts a rich tapestry of resources, exceptional innovation capabilities, and highly efficient
logistics networks, all of which bolster its position in the realm of international digital commerce. This
dynamic environment not only offers consumers a wide array of shopping opportunities but also plays a
pivotal role in enhancing Shenzhen's GDP, thereby underscoring the critical impact of digital commerce on
the economy and positioning China as a key player in the global marketplace.
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